BEST PRACTICES FOR CORPORATE

DATA COLLECTION

Social Intelligence®



ABOUT ME

MAX DRUCKER

. CEO & President of Santo
Barbara based Social
Intelligence Corp

. Co-founded Steel Card, an
enterprise sofftware company
that sold to ChoicePoint

. Named one of Insurance &
Technology Magazine’s “Elite
Eight CIOs”




We develop social media tools & data

LGN NICR for the Fortune 500 & Government

Examples include social media search
and report workflow tools, predictive
fraud scoring, social listening & identity

matching

68006

We ofter services for fraud
Investigations, pre-employment

background checks & security
clearance screening




DATA COLLECTION
& SOCIAL MEDIA



SOCIAL MEDIA DATA

Not your traditionadl
data collection

Status updates,
tweets, likes, check-
INs, pins, follows, tags,
comments, posfs,
videos, pictures. . .




EVERY MINUTE ON THE WEB. ..
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THAT'S A LOT OF DATA!

 |f Facebook were a country, it would have
the third highest population in the world

« Social media is the most common activity
on the web.

« Today, Americans spend more time with
social media than they do with emaill



WHAT HAPPENS IN VEGAS
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IN THE NEWS

e Facebook & the U.S. Government

« Social Intelligence -
“"Creepy Start-up of
Sign of the Times?”




BEST PRACTICES



TRANSPARENCY

e Inform
e Provide Access

e Secure Dato
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CONSUMER PROTECTION

LAWS & REGULATIONS
Fair Credit Reporfing Act

PRIVACY
« Clear policies
« Publicly available information

PROTECTION FROM DATA MISHANDLING
« Job applicants, efc.




ETHICAL CONSIDERATIONS ﬁ

Experiences at
Social Infelligence

National Security
Government

Collaboration: The
Transparency Dedl




IMPACT

MISHANDLING OF DATA CAN LEAD TO:
e |dentity theft

« Loss of job/opportunities

 Loan application denial

« Social conflicts

Protecting data = Protecting people



 The precedent heeds o be set now

«  With technology advancement comes
INncreased responsibility




THANK YOU!



